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SENIOR B2B TECHNOLOGY CONTENT WRITER
Senior B2B technology writer producing white papers, case studies, executive thought leadership, product and web copy, competitive content, and sales-enablement materials for enterprise software companies. Trusted partner to executives, product leaders, subject-matter experts, and legal reviewers at SAP and other global technology firms. Translates complex products and market issues into clear, persuasive narratives, using disciplined AI-assisted research and verification where it improves efficiency and accuracy.
CORE WRITING AND CONTENT EXPERTISE
1. White papers, case studies, executive briefs, thought leadership, customer stories, competitive analyses, and research-driven long-form content.
1. Product marketing, web copy, explainer pages, sales enablement, campaign content, SEO, and integrated B2B technology messaging.
1. Executive ghostwriting, interviewing, messaging and positioning, narrative development, and translation of complex technical subjects for business audiences.
1. Cross-functional collaboration with product, marketing, legal, and executive stakeholders; editing, brand voice, content governance, and compliance-sensitive review.
1. Enterprise software and digital transformation, with additional experience in finance, healthcare, manufacturing, energy, and other technical or regulated industries.
PROFESSIONAL EXPERIENCE
Principal Writer, Saltbox Communications — Remote  |  2026–Present
Independent practice — enterprise technology writing and structured AI-assisted content production
1. Returned to independent practice after a three-year in-house role at SAP, resuming the freelance technology-writing practice founded in 2001.
1. Combines senior B2B technology writing with structured research, source handling, drafting, fact-checking, and editorial-review workflows.
1. Built an AI-assisted production system that turns closeout files, field reports, and voice memos into case studies, proposal copy, LinkedIn posts, award submissions, and website project pages, pairing automated drafting with human editorial review at every stage.
1. Developed reusable briefing, interview, drafting, and review processes that improve production efficiency while preserving voice, narrative quality, factual support, and human editorial judgment.
Senior Content Writer, SAP — Remote  |  February 2023–May 2026
1. Produced white papers, case studies, executive briefs, competitive analyses, and SAP.com product and marketing copy for global B2B software audiences.
1. Partnered with senior executives, product leaders, subject-matter experts, and legal reviewers to translate complex technical and business concepts into clear, persuasive content requiring cross-functional approval.
1. Authored high-visibility comparative and positioning content supporting differentiation in enterprise sales cycles.
1. Wrote product and explainer pages structured to answer customer questions clearly and unambiguously, and used AI-assisted research and verification selectively to improve efficiency and factual precision.
Founder and Principal Technology Writer, Saltbox Communications — Amherst, MA  |  September 2001–January 2023
1. Led long-term content partnerships with software companies ranging from venture-backed startups to global enterprises, including SAP, HP, SUSE, Unisys, Wolters Kluwer, Informatica, and Qlik.
1. Created positioning, white papers, customer stories, web content, and integrated campaigns supporting product launches, market expansion, digital-transformation initiatives, and enterprise sales.
1. Served as a trusted ghostwriter for C-level and senior technology leaders, with thought leadership published in Harvard Business Review, Forbes, and HuffPost.
1. Directed complex writing engagements from concept through publication, aligning product, marketing, legal, and executive stakeholders while enforcing brand standards, technical accuracy, and deadlines.
EARLIER EXPERIENCE
Technology analyst, agency copywriter, writing instructor, and communications lead in technology research, high-tech marketing, education, and international public affairs.
EDUCATION AND TRAINING
B.A., English Literature — University of Massachusetts Amherst
M.A., American Studies — University of Maryland, College Park
Certificate, Web Development — Boston University Corporate Education



